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Muck Boots Moves Ahead

ith slumpin g sales in many Sectors of the soft-goods industry, some boot
sompanies have decide, | the SMArt move s jys Maintain the stapyg quo

actually a hyge g bz\ckwurd'. O Matter how hard the road, you reqlly, need to keep
Moving forwar . at is ?recxscly the tack Muck Boots has taken under neyy Oowner-
ship. (The mnnulecturer, ong owned by I\orcroﬂs, was recently acquired by

Honeywel] Safety Products.)grhe reward? Muck>projccm increased sales in2010,

Under Honeywel], Muck has also of product to retailers that firs
expanded jts product line o appeal to  entire family needs,” says Program

a broader 8TOUp of consumers, I Manager Paul Matonich,
fact, the Muck Boot Company wil| To fuel this year’ inventory
utilize the SHOT Show to debut growth, the company has added tyq
more than 35 pey styles, many of new production facilities to its exist-
which are fashion-driyen boots ing overseas factories. Some classic
designed to meet the needs of men Muck boos, including the Aregie Pro,
and women wh, Want to embrace the will see a redesign in 2010 that utiliz-
outdoors as 3 lifestyle, €S an 8mm neoprene byse with fleece
“We view SHOT as the barome- for increased moisture Mmanagement,
ter to gauge the Performance of ap “With a rating of minus 60, the
outdoor product and jts acceptance  Arcie Pro is the warmest neoprene
from retailers, Clearly this show’ style boot thar the industry has pro-
Under new own.- attendees demand an excellent duced to date,” says Matonich,
ership, Muck Product and wil| oy accept imita- Other developments for 201
Boots wi|| tors,” says Tom Alger, general man- include retailer and consumer
€Xpandits line by ager of the foorwear division of Promotions. And for show attend-
35 new styles n Honeywel| Safety Products, €es, Muck invites You to stop by
2010. To fuel the Muck’ new Al] Terrain line js sig-  the booth and comment on past
New growth, the nificane investment for this boot Muck Boor ownership experiences.
Company has brand, and it represents a tripling of Some lucl\y storytellers \\'ill‘ be
added two new the company’ retail portfolio, “Asthe  rewarded with a free pair of boots.
Production originators of neoprene rubber boots,  Booth #] 1256. (877-438-6825;

facllities, we're proud to create a wider variety muckbootcompany.com)




